
 

The Nordic Conference on Consumer Research invites consumer researchers from a broad scope of 
disciplines to illustrate and discuss the theoretical and methodological plurality that the Nordic 
Consumer Research encompasses. The conference seeks to stimulate inspiring and forward-looking 
discussion on the hot topics of today’s consumer research.  

 

We are happy to announce that two intriguing key note speakers have now been confirmed. The 
well-acknowledged consumer researchers, Dr. Suzanne Beckmann from Copenhagen Business 
School and Dr. Magnus Söderlund from Stockholm School of Economics, will both provide their 
critical views on current consumer research. 

 

We invite you to submit your work to some of the following sessions (please find the descriptions of 
the sessions on the following pages): 

 

1. Consumer culture theory in a Nordic context 

2. Experiments and quasi experiments  

3. The use of eye-tracking method in consumer research   

4. Consumption along quantitative analyzes  

5. Challenges in practicing practice theory  

6. Food-related practices  

7. Convenience food 

8. Transformative consumers and consumer researchers  

9. Sustainable well-being  

10. Understanding consumer experiences and meaning making  

11. Imagining economy and consumer in the media  

12. Cultural and subcultural perspectives on consumption 

13. Nonhuman consumption objects as actors 

14. The digitalization of consumption  

15. Consumers in service culture: value co-creation, experience or interaction? 

16. Managerial relevance of consumer research 

17. Future of consumption 

18. Optional

 

In addition to contributing to one of the above-listed sessions, you are also welcome to propose a 
Special Session. The Special Session Proposal should include a topic, a description of the theme (50 
words) and a list of presenters. Please submit your Special Session Proposal by 31st January 2014 
to nccr@uva.fi. 
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This year the authors are expected to submit extended abstracts in order to be accepted to the 

conference. Extended abstract can also be work-in-progress. However, the papers should include 

some preliminary conclusions to present and discuss. The extended abstracts with full references 

will be published in the digital NCCR conference proceedings. 

 

Please note that there will be an opportunity to publish full papers in the Special Issues of The 

Finnish Journal of Business Economics and The Finnish Journal of Consumer Research. However, 

it is mandatory for all authors to submit an extended abstract as well. More information about full 

paper submissions will follow later on. 

 

The deadline for submission of extended abstracts is 31st January 2014. Please submit your 

extended abstract in Word or PDF format to nccr@uva.fi. Extended abstracts as well as 

presentations at the conference should be in English. All accepted  papers need to be presented by 

an author at the conference.  

 

Extended abstract submissions should consist of the following: 

 The title of the paper only (not the authors) 

 A 75-100 word abstract 

 Keywords 

 The body of the extended abstract (750-1000 words, single-spaced, excluding references) 

 References 

 

Because reviewing will be blind, authors should refrain from identifying themselves or their 

affiliations in the body of the abstract and in footnotes. Please note that it is the submitting 

author's responsibility to make sure that the document does not contain any 

identifying information when saved as a Word or a PDF file.  

 

A PhD workshop will be arranged on 20th May 2014, a day prior to the conference opening. The 
workshop provides PhD students with an opportunity to present and discuss their research papers 
with experienced researchers and fellow PhD students. The workshop is open to all PhD students 
within all fields of consumer studies. 

 

 

If you have any questions or concerns, please send us an e-mail to nccr@uva.fi. For more 

information about the conference, visit the conference website at www.nccr2014.com!

 

Welcome to Vaasa! 
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Chairs: Per Østergaard & Dannie Kjeldgaard, University of Southern Denmark 

 

Consumer Culture Theory (CCT) suggests that consumer culture is becoming the predominant organizing 
paradigm of contemporary socio-cultural reality. While strongly rooted in a Northern American context, this 
session discusses the application of CCT in a Nordic context characterized by strong welfare states, as well as 
other CCT related issues. 

 

Chair: Katarina Hellén, University of Vaasa 

 

Today, experiments are commonplace in highly ranked consumer behavior journals, yet not commonly used 
among researchers in the Nordic countries. In this session, we welcome papers on various topics using 
experiments or quasi-experiments as a research method. We wish to receive papers promoting Nordic 
experimental research. 

 

Chair: Jenniina Halkoaho, University of Vaasa 

 

Physiological response methods such as eye tracking have gained ground especially in the fields of user 
experience research and advertising.  This session calls for presentations that deal with the issue of how a 
consumer researcher can take advantage of eye tracking and/or face reading techniques. Especially empirical 
papers are encouraged, but also more theory-grounded discussions are welcome. 

 

Chair: John Magnus Roos, Centre for Consumer Science (CFK), University of Gothenburg 

 

We invite papers discussing consumption and individual differences in terms of quantitative analyzes. This 
might include differences in individual and social aspects such as age, gender, personality, group influence, 
culture etc. in a number of consumption areas, for instance emotional reaction, buying decisions, use of 
products and services. 

 

Chairs: Hanna Leipämaa-Leskinen & Henna Syrjälä, University of Vaasa 

 

We invite papers discussing/applying practice theory from a variety of perspectives. We wish to elaborate and 
problematize the advantages and challenges of the practice theory in (consumer) research. In so doing, we 
welcome papers that investigate consumption as every day, routinized and socially organized practices and 
especially highlight the methodological challenges of practice theory. 

 

 

Chair(s): Unconfirmed 

 

Food consumption is often framed in terms of behavioral simplifications or static segmentations of 
’consumers’. By approaching foodscapes as assemblages of practices and socio-technical hybrids, food 

 

 

 



practices are much more complexly unfolded. We invite papers that address, along these lines, how to capture 
complexity instead of stereotyping ‘consumers’.  

 

Chairs: Helene Brembeck , Centre for Consumer Science (CFK), University of Gothenburg & Bente Halkier, 
Roskilde University 

 

Convenience food is a particularly interesting object of research, due to its ambivalent character concerning 
relations between market supply and everyday life, representations of consumer goods and consumption 
processes, discourses on unhealthy and unsustainable living and bad parenting, and discussions about 
consumption as a place for everyday societal agency. 

 

Chair: Hanna Leipämaa-Leskinen, University of Vaasa & Maria Pecoraro, University of Jyväskylä 

 

In this session, we wish to discuss the social problems and the transformative changes that are needed in 
consumption, thus engaging in a research movement called Transformative Consumer Research (TCR). 
Therefore, we welcome papers that discuss the various challenges in studying consumer well-being focusing 
for example on sustainability, poverty, materialism, health, nutrition or risks in consumption, and leaning on 
varied theoretical approaches. 

 

Chair: Kaija Turkki, University of Helsinki 

 

Lately, marketing researchers have shown increasing interest towards understanding the relationship between 
marketing phenomena and sustainable consumer well-being. We welcome different types of papers discussing 
the relationship between consumption and sustainable well-being, explaining how consumers can be guided to 
make vise consumption-decisions and assessing the implications for policy makers.  

 

Chairs: Pirjo Laaksonen & Martti Laaksonen, University of Vaasa 

 

Consumption meanings can be investigated from a variety of perspectives, e.g. as symbolic representations or 
as lived experiences. The meanings are imbedded not only in the objects but also in the practices of 
consumption having various functions such as self-expression, belonging, and dissociation. We welcome 
presentations on theoretical and methodological developments and empirical investigations in this field. 

 

 

Chairs: Päivi Timonen, National Consumer Research Centre & Liina Puustinen, University of Helsinki 

 

By economy and consumption we understand different ways of portraying the abstract systems. The working 
group focuses on different methodologies of meaning generation. What are or have been relevant images of 
economy and consumer? How images and representations are used for integrating citizen into society? How 
are media and advertising part of practices of consumption? Public representation of economy and 
consumption may serve as a powerful tool for social integration.  

 



 

Chair(s): Unconfirmed 

 

We invite papers analyzing the cultural and subcultural aspects in contemporary consumption. Both studies 
investigating the reflections of cultural and subcultural differences in consumption patterns as well as papers 
investigating the role of consumption in acculturation processes are desired. Our wish is especially to stimulate 
deliberations and discussion on the theoretical and methodological challenges in analyzing cultural 
inducements in consumption.

 

Chairs: Henna Syrjälä & Anu Norrgrann , University of Vaasa 

 

We welcome papers concentrating to the ways nonhuman consumption objects become actors. We are 
interested in the ways they shape and channel our doings, beings and consumption. These actors may well be 
living as non-living, for instance companion animals, household appliances and furniture, or recycling 
systems. The theoretical lenses of the session include a variety of different approaches, such as Actor-Network 
Theory or Practice theory. 

  

 

Chairs: Lena Hansson, Niklas Hansson & Magdalena Petersson McIntyre, Centre for Consumer Science (CFK), 
University of Gothenburg 

 

Contemporary society is increasingly saturated by the digital. Digital devices are not only consumed but are 
also increasingly used by consumers in their consumption practices. In this session we invite empirical and 
theoretical papers that address the digitalization of consumption from a variety of topics.  

 

Chairs: Minna Autio & Eliisa Kylkilahti, University of Helsinki  
 
Consumers have been increasingly seen as value creators or as co-creators of value in service marketing 
theories (S-D Logic), which suggest that companies and customers create ‘value’ together. However, 
consumers create value also for each other (e.g. in social media and ordinary face-to-face interaction). The 
workshop seeks studies which widen our cultural understanding of service consumer: their agency, interaction 
and service experiences. 

 

 

 

Chairs: Minna-Maarit Jaskari & Ari Huuhka, University of Vaasa 

 

There is an ongoing debate on whether and how consumer research should contribute to the managerial 
practice. Also, there are challenges in applying consumer and customer knowledge gained through consumer 
research to different contexts, such as new product development, service design,  marketing management or 
teaching. In this session we hope to see researchers, practitioners and teachers critically discussing the 
challenge on applying consumer research knowledge on various arenas.   

 

 

Chairs: Petteri Repo & Minna Lammi, National Consumer Research Centre 



Consumption is more than a reaction to existing market conditions, present subjective preferences and current 
levels of technology. It also shapes the future. We invite academics to discuss the future of consumption. Issues 

relating to the future can be addressed in numerous ways including but not limited to foresight, trends, 
scenarios, planning, modeling, concepts and product development. 

 

Theme of your choice.  


